HOLLIE TANNER

CERTIFIED LEADER IN USER EXPERIENCE & PRODUCT DESIGN

This Portfolio Summary is a dynamic and evolving collection that is regularly updated to reflect the full scope
of my work, incorporating all examples showcased on my online portfolio as well as a variety of additional
projects. It serves as an extension of my digital presence, offering a tangible representation of my design
process, creativity, and versatility across different mediums and industries. Each update ensures that this
portfolio remains a current and comprehensive reflection of my growth, experimentation, and the diverse
range of work I’ve produced over time.

Thank you for coming to take a look.
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Plex Industrial loT - Overview

| led the end-to-end design of Plex’s Industrial IoT solution, a standalone product built from the core IP of
an acquired asset-tracking tool. This was not an extension of Plex’s ERP, but a new platform designed to
exchange data with Plex while operating independently in connected factory environments.

My work began with defining the product vision and structure, translating early-stage IP into a scalable,
user-focused solution. | partnered with customers and internal stakeholders to map real-world needs across
manufacturing roles and facility types. One of the most complex challenges was designing for scale, enabling
users to monitor and control everything from single assets to massive systems while keeping high-volume,
detail-heavy data manageable and actionable.
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Plex Mobile App Re-design

| served as the principal designer and researcher for the complete redesign of Plex Mobile, a critical
tool for operators working on the plant floor. The goal was to refactor the app to run seamlessly

on both handheld barcode scanners and mobile phones, while meeting the unique demands of
manufacturing environments.

The redesign followed High Performance HMI principles to support SCADA-standard clarity and
responsiveness. | conducted onsite research with manufacturing teams to understand real-world
constraints such as gloves, poor lighting, device durability, and connectivity drop-offs. Based on
these insights, | streamlined key workflows like barcode scanning, inventory tracking, and production
reporting to reduce steps and improve accuracy under pressure.
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myAudi 1Q (Mobile/Tablet App)

Using an internal enterprise solution, the look and feel of myAudi IQ was achieved by cooperation
of personal concepts and principles and the Audi USA brand guidelines. My work on this project
includes user interface, virtual/augmented reality HCI elements, and supplemental materials. This

owner app can be downloaded from the Apple App Store.
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Audi Quick Questions & Answers Guide (Print)

At the request for a new look for 2016 and forward, | presented this concept to Audi/Volkswagen
Group where it was received favorably and approved for both brands moving forward. The lower
image details concept work for the booklet and the upper images display a final render for one of the
2018 prints. This booklet can by found in the glove box of any newly purchased Audi or Volkswagen
vehicle.
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NIKE Powerstation Event Applications (Event App)

This application was used as an RFID host system during a NIKE media @
event. Using a wristband, invited media guests were ushered through
a series of activities including a locker room assignment, work out, and

gifting event. The NIKE Powerstation Application family uses a modern, PLEASE PROCEED TO
. . . . THE NIKEID STUDID
ultra-clean appearance to represent it’s no-nonsense branding, while still

relaying clear, detailed information, including maps, inspirational quotes, and
event direction as well as leveraging color to indicate needed attention.
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T-mobile BlizzCon (Social App)

As a sponsor of 2016 BlizzCon, t-mobile made headlines
with the first augmented reality time-freeze event. This
PDF details the HCI user interface for the event that
guides the user through the capture and social sharing - - -Mobile-
experience of an Augmented Reality photo op with
characters from Blizzard’s Overwatch Franchise. This
WebApp solution required heavy focus on the balance
between both the Blizzard/Overwatch brand and the
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Volkswagen: 7
Knowing Your VW (B2C)
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Work on this deliverable included

design, custom scripting, and

Hello John Smith,

display testing for twenty of the
most common devices. Email
links populate to unique areas of
the KnowingYourVW Microsite,
designed and updated regularly
to drive adoption for new owners.
Managment of the microsite
include ui design, video editing,
copy creation alongside general
ux best practices,
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Google Next 2017 (Interactive Event Assets)

For the 2017 Google Next convention, | designed interactive experiences and large-scale touch displays used
throughout the event space. Working closely with the event crew at Google’s office, | created touchscreen
interfaces and social activations that blended brand precision with playful, engaging interaction.
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swell asani face familiar to o amers

Every element was designed within tightly held and drivers. It let s focus an delivering
brand guidelines while aligning with Google’s ST g Ptorm
vision for the experience. The work required
close coordination between physical and digital
teams to ensure seamless functionality across
large-format installations. The final experiences
invited exploration, encouraged social sharing,
and brought energy and delight to the convention
floor.
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Welcome,john smith | Edge Enterprises 3. @ &

Plex Rebrand

Plex undertook a comprehensive rebrand initiative that
began with a marketing-driven effort and extended to the
product suite, requiring alignment across all touchpoints.
This rebrand involved extensive user testing and focus n
groups to ensure the new design resonated with users,
while navigating challenges related to ADA compliance
and industry standards. The rebrand’s color choices,
which initially did not meet vision, print, or status
accessibility standards, required careful refinement. The
initiative spanned across Plex’s entire family of products,
including the core platform, lloT, and Demand Caster,
ensuring a cohesive and accessible user experience
across all product lines.
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Chevy ‘Find New Roads’ Campaign

North American International Auto Show,
Other Various Events

For the Chevy Find New Roads campaign at the 2014
North American International Auto Show, | developed
graphics for a variety of interactive displays, iPads,
and large screens, enhancing the customer experience IT'S A HOME RUN
with engaging visuals. In addition, | created social '
activation content for event engagement experiences
including screens, filter overlays, html emails, and
printed takaway templates, ensuring all materials
aligned with Chevy’s brand standards. The project
also involved delivering outputs for a wide range of
screens, including translations for Arabic and Spanish.
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Volkswagen’s VW Cup

| created the site concept and designed the badge system for VW CUP, focusing on gamification

strategies to enhance employee engagement and learning outcomes. | designed gamification
patterns such as achievement tracking, point systems, and leaderboard mechanics, ensuring
they aligned with industry best practices for digital learning environments. My work involved

implementing a user-centric design that encouraged participation and progress while integrating

compliance tracking features and real-time performance feedback for dealership employees.
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